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Results Presentation: 12 months to 30 September 2017 

This document and any oral presentation accompanying it has been prepared in good faith. However, no express or implied warranty is given as to the 

accuracy or completeness of the information in this document or the accompanying presentation. All statutory representations and warranties are excluded, 

and any liability in negligence is excluded, in both cases to the fullest extent permitted by law. No responsibility is assumed for any reliance on this document 

or the accompanying presentation. 

Without limiting the above, this document and any accompanying presentation may contain forward looking statements based on estimates, assumptions and 

expectations of the Company that, while used in good faith, necessarily involve (i) subjective judgments; (ii) inherent uncertainties; and (iii) significant 

contingencies, many of which are beyond the Company’s control or reflect future business decisions which are subject to change. 

Therefore, there can be no assurance that the Company’s actual or future results, or subsequent forecasts, will not vary significantly from such forward looking 

statements. Aristocrat does not assume any obligation to update any of the estimates, assumptions or expectations underlying such forward looking 

statements. Certain data included herein has been obtained from alternative external sources and as such may be inconsistent given differing underlying 

assumptions and sources. 

Disclosures herein are not intended to be relied upon as advice to investors or potential investors and do not take into account the investment objectives, 

financial situation or needs of any particular investor. These should be considered, with or without professional advice when deciding if an investment is 

appropriate. 

The information contained in this document (including tables) has not been audited in accordance with the Australian Auditing Standards. 
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• Group performance well ahead of prior 

corresponding period  

 

• Results driven by growth across all of our 

strategic segments: Gaming Operations, 

Digital and Class III Outright Sales 

 

• Strong free cash flow generation driving 

continued reduction in overall gearing levels 

 

• Continued investment in core product 

development and capability 

 

Notes: 

1 Refer to Operating & Financial Review for definitions of line items 

2 The information presented in this document has not been audited in accordance with the Australian Auditing Standards 
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Results Presentation: 12 months to 30 September 2017 Group Results Summary 
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NPATA bridge 1 

  

Note:  
1 Numbers above are reported on a constant currency basis and are tax effected at the prior year tax rate 

5 

Results Presentation: 12 months to 30 September 2017 
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Financial Performance Summary 
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• Continued strong balance sheet position 

• Reduction in gearing levels due to 

sustained earnings growth and cash flow 

generation. US$50m repaid during 

period 

• Further reduction in cost of borrowing 

achieved through repricing of TLB facility 

in March and September 

• Plarium acquisition completed October 

2017, funded by new US$425m 7 year 

TLB accordion debt facility and cash  

• Leverage pro-forma post acquisition of 

Plarium 1.2x, well within tolerance levels 

• Both Moody’s and S&P upgraded credit 

ratings during period. Ratings affirmed 

post Plarium acquisition 
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Notes: 

1 Refer to Operating & Financial Review for definitions of line items 

2 The information presented in this document has not been audited in accordance with the Australian Auditing Standards 

Results Presentation: 12 months to 30 September 2017 Balance Sheet & Debt Profile 
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• Growth in operating cashflow, with strong working capital and cashflow conversion metrics maintained 

• 2017 final dividend per share of 20.0cps. 100% franked. Total FY17 DPS of 34.0cps, +9.0cps (+36%) versus FY16 
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Notes: 

1 Refer to Operating & Financial Review for definitions of line items 

2 The information presented in this document has not been audited in accordance with the Australian Auditing Standards 

Results Presentation: 12 months to 30 September 2017 Cash Flow 
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• 12th consecutive period of earnings growth with total revenue 

of $2.45bn a new record for the business 

 

• 52% of total Group revenues derived from recurring sources 

by period end, Performance reflective of improved revenue 

mix. On a pro-forma basis this increases to 57%, with Digital 

contributing 24% of Group revenues 

 

• Investment in core business as well as strategic investments 

in adjacent markets and segments 
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Results Presentation: 12 months to 30 September 2017 

Revenue by Strategic Segment 

36.7% 

15.6% 

47.7% 

FY 2017 

36.7% 

13.1% 

50.2% 

FY 2016 

$2.1bn 

$2.5bn 

33.1% 

23.9% 

43.0% 

FY 2017 PF1 

$2.7bn 

Note: 
1 Pro forma revenue includes full year contribution of Plarium for 12 months ended 31 March 2017.  

  Plarium financial information converted at AUD:USD exchange rate of 0.75 and presented on a bookings basis 
 

 

Operational Performance Highlights 

Note: 
1 Pro forma revenue includes full year contribution of Plarium for 12 months ended 31 March 2017 

  Plarium financial information converted at AUD:USD exchange rate of 0.75 and presented on a bookings basis 
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• Revenue and profit growth 

 

• Strong performance across 

Class III premium gaming 

operations footprint driven by 

top performing content and 

hardware 

 

• Class II installed base growth 

driven by successful launch of 

Ovation TM as well as new 

openings and expansions 

 

• Continued growth in average 

FPD 

 

• Outright sales improvement, 

with ASP also higher due to 

strong performance across 

cabinets and broad game 

portfolio 

 

• Positive feedback from G2E 

tradeshow and US Slot 

Surveys1 

9 

Results Presentation: 12 months to 30 September 2017 

Note: 

¹ Eilers & Krejcik | Eilers Fantini Quarterly Slot Survey - 3Q17 

North America Result 



10 10 

10 

• Further growth in mature market 

achieved through customer 

focussed product offering 

 

• Continued market leadership 

across all key Australian 

jurisdictions 

 

• Expansion in margins reflecting 

focus on efficiency improvements 

and expansion of commercial 

models 

 

 

Note: 

¹ Constant currency 
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Results Presentation: 12 months to 30 September 2017 ANZ Result  
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International Class III Result 

• Performance was strong, driven 

by new openings (Philippines, 

Malaysia, South Africa as well 

as Macau) 

 

• Solid BAU performance despite 

cycling over period of regulatory 

churn in Macau 

 

• Margin improvement due to 

sales mix and improved 

operating leverage 

 

• Leading share in key APAC 

markets 

11 

Note: 

¹ Constant currency 

Results Presentation: 12 months to 30 September 2017 
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• Significant increase in revenue and 

profit 

 

• Performance driven by ongoing 

success of Heart of Vegas TM and 

successful launch of  Cashman 

Casino TM  application during the 

period 

 

• DAUs grew to over 1.7m at period 

end 

 

• Improvement in ARPDAU due to 

sophisticated product and 

marketing features as well as 

leading content 

 

• Social casino business now ranks 

4th in terms of total revenues for 

Q32 

12 

Note: 
1 Constant currency 
2 Eilers & Krejcik | Social Casino Gaming Tracker – 3Q17 

 

 

Results Presentation: 12 months to 30 September 2017 Digital Result   
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Class III 

Stepper 
VLT 

Class II 

Video 

Enter into 

adjacent 

market 

opportunities 

Digital 

Priority 

opportunities in 

new markets and 

in product 

adjacencies  

Plarium 

acquisition + 

planned Fa Fa Fa 

Gold TM launch in 

line with Digital 

strategy 

 

 

Next phase of 

growth identified   

Results Presentation: 12 months to 30 September 2017 
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Strategic Update 
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Full Year Trading Outlook 

14 

Results Presentation: 12 months to 30 September 2017 

• Aristocrat expects continued growth in the 2018 fiscal year: 

 

• Continued growth in the North American Class III gaming operations installed base with a stable average fee per day relative to 

FY2017 

 

• Maintenance of industry-high ARPDAU levels in the Digital business, with strong growth in DAU due largely to further penetration 

by Cashman CasinoTM and launch of Fa Fa Fa GoldTM 

 

• Increased share in a flat North American outright sales market as a result of moving into new adjacent market opportunities.  

 

• Maintenance of ship share in line with market-leading 2017 levels in a flat ANZ market 

 

• Growth in Class II gaming operations installed base driven by the rollout of OvationTM and a stable fee per day 

 

• Moderating performance in the International Class III segment driven by a reduction in new casino openings in FY2018 while 

maintaining our leading ship share positions 

 

• An increase in D&D investment in dollar terms while remaining stable as a percentage of sales 

 

• Group effective tax rate to remain at 32% and prevailing FX rates have been applied 

 

• Growth in earnings for the Plarium business, however, the impact of purchase price accounting, funding and transaction costs will 

result in only a small NPATA contribution for the period.  Further detail will be reported at the time of the 1H 2018 results 

announcement 
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